
P R E S E N T S
100% buzzword free



The pencil that will make 
any plastic pen green of envy

Plant me Basil



Plant your pencil and it will grow into 
herbs, flowers and plants.

All our pencils have seeds attached and there is 
a variety of different seeds to choose from.

All pencils are 100% biodegradable

1. Use your pencil 2. Plant it 3. Plants will sprout



It’s more than a pencil. It́ s a message.

The Sprout pencil is a symbol of sustainability, 
waste reduction and recycling. 

Why? 

Because it gets a new life instead of ending 
up in the trash.

We need to take care of our planet – but how?

Everybody needs to start somewhere. 
If you can plant a pencil, what else can you do?



You can add your sustainable message

Your logo & message



You can customize as you like

We offer a wide range of possibilities, 
when it comes to packaging and 
customization.

Customized packaging Customized engraving Example: Color-kit with color book



Global Patent Pending

The world ś only 
sustainable pencil that 
you can plant after use 
and grow into herbs, 

vegetables or 
flowers.

2. Plant it - Add sunlight & water

3. Watch it sprout

1. Write with your pencil

All Sprout pencils 
are 100% sustainable, 
non-toxic & non-gmo.

Follow instructions on: 
sproutworld.com.

Store at room temp. for 
max one year before 
planting the pencils.

EN71 approved: 
Keep away from 
children 0-3 y/o.

Standard single card Standard packaging
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S O M E  O F  O U R  C A S E S



“We have purchased pencils with herbs for 
supporting the launch of our sustainability report. 

It was a fun gadget that came together with a card with our 
sustainability highlights of last year. 

It was distributed to all our co-workers in IKEA Belgium. 
The reactions were very positive. We know that the pencils 

work because we planted some in our office”.

Iris de Herdt
Sustainability Department, IKEA, Belgium

CASE:
Engraved pencils to insert

in their annual CSR-Repport

CLIENT:
IKEA Belgium



“We placed Sprout pencils 
in 10 Ishikawa Toyota showrooms. 

We gave the pencils to 
people who test-drove Crown models. 

The dealerships were impressed with the 
interesting novelty item, and women 
were especially pleased with Sprout.

We will put renewed effort into a new 
Sprout campaign.”

Toyota, Ishikawa, Japan

CASE:
Engraved pencils with seeds

CLIENT:
Toyota Japan



“The entire hotel is loving this great idea.”

Andrew Dear
Room Operations Manager

CASE:
Engraved pencils with seeds

CLIENT:
Marriot, Grand Cayman

Beach Resort



“We used the Sprout pencil as a gadget for an important 
event for the launch of the new Coca-Cola Life in Italy. We chose it because 

it was totally aligned with the philosophy of Coca-Cola Life; Naturalness. 

The Sprout pencils have contributed with a lot of engagement 
and innovation among our consumers, and everyone has been very 

enthusiastic. I even received pictures of basil plants grown by children 
that got some of our pencils – so cute! I will definitely use Sprout 

products again and I already recommended them to 
a colleague who will develop a similar promotion.”

Valentina Gandini
National Account ManagerGlobal Patent Pending

CASE:
Engraved pencils with seeds

CLIENT:
Coca Cola, Italy



A B O U T  U S



Our Origins

Sprout is based on an MIT 
(Boston/USA) innovation, and was 
launched in 2013 through Kickstarter 
crowdfunding.



HEADQUARTER
DENMARK

Growing global

Today we are 20 colleuges in 
Copenhagen, USA and Dubai 
and have sales in more than 
60 countries.
All our products are patent- and 
trademark protected and produced 
in EU and USA only.



Starting the conversation

Since the very beginning, the interrest has 
been massive on social media.

• One Facebook post about the Sprout 
 Pencil was shared 172.000 times.
• Huffington Post video about Sprout was 
 viewed 1,5 mio. times in 24 hours.
• Following CNN Money article 250+ media 
 picked up the story about the pencil in ’15.

Today Sprout has 30.000+ engaged fans and 
ambassadors worldwide across social media platforms.



Global brand appeal



More than plantable products

Sprout is more than a pencil. 
It is a symbolic act and it carries a message.
We have a goal to grow for a greener 
future where everyone is able to contribute.
It’s hard to find anyone who disagrees 
on this path. But making it happen is 
a challenge.
Let’s start somewhere. You can make a 
small difference with a brand that can 
unfold your great story. Companies all 
over the world support a movement towards 
waste reduction, recycling and sustainability 
by adding their message every day.

“We do not inherit 
the earth from our 

ancestors, we borrow 
it from our children.”

Native American Proverb



WE WOULD LOVE TO CO-BRAND WITH YOU




